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ABSTRACT
It is possible to explore the concept of value that is different from the previous and transformed in
the digital age that we are experiencing - individual or social - by revealing the interaction of value with
culture. Because human beings are faced with the situation of revising values, searching for new values
or producing new values in every age, and every period, every culture, every society has value systems
that they own or carry. The present time and conditions emerge as factors that prepare the formation of
sovereign values and also influence other systems within the social system.
Therefore, information and communication technology, which allows the exchange of cultural
images, determines the values in this way (Yetim, 2002) and even the activities of this technology,
especially advertising, public relations and marketing, in Duverger’s words “the effect of the images
they have forcibly embraced the place of an increasingly intelligent judgment.” (1998: 82). In this
study, it will be conceptually evaluated how values and digital itself constitute value in the value world
of the digital age defined by these two intertwined concepts, infinity, spacelessness, and timelessness.
In this study, how has technology transformed society, institutions and individuals and the relationship
of all three with each other? How can new cultural forms of communication age be defined? What is
the meaning of the cultural images of the digital age? Questions will be searched for answers.
Keywords: Value, culture, communication, digitalizationy
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1. Seeking for a new Conceptualization of Value
For Weber, history, and society can only be understood through causality between values
and human actions (Özlem, 2002). They are the values that guide all meanings and preferences
related to the life of the individual and values emerge as observable behaviors under the
influence of culture. In fact, culture, which is a value system and defined on its own values,
is the sum of the customs, traditions, and traditions of the community how it behaves heard
and thought, separating itself from other societies and giving it an identity. Similarly for
Gerbner, culture is a system of messages and images, a symbolic organization that cultivates,
organizes and reproduces social relations, values, priorities, and conceptualization of being
(Özer, 2004). From this point it can be said that technology, which is an element of culture,
objectively covers the technical, material and physical values such as tools of nature and
intervention, architectural works put forward in all relations between tools and human beings.
Technology has made the intercultural communication compulsory by limiting the world,
especially through mass media. Mobility is essential for cultures to survive.
According to Toffler, it is information that initiates and accelerates social change (1981).
With the push of knowledge, science and technology to the limits of industrial society,
the production of knowledge, not the production of objects, but the production of new
concepts and realities that encompass and transform the societal, political and cultural, such
as “information society”, “information sector” or even “information age”. has become an
important and necessary state (Doğan, 1995). Cultural dependence, which is a result of the
culture industry in which the societies where information and technology are produced, is
organized within the economic, social, but especially the dominant ideology, refers to the
shaping of values according to the conditions of this industry as all commodities produced
(Oskay, 1993).The buyers of all products produced under the ideological conditions of this
industry are also the buyers of the values offered by these products.
Value is defined as preferring one situation over another. The way of understanding
and meaningfulness of behaviors leads to the emergence of values. Values also define what
individuals care about and indicate desirable or undesirable situations (Erdem, 2003). Besides,
the perspective that an individual has gained in recognizing his / her environment has an
effective role in guiding his / her behaviors. In addition to having human values, reproducing
it and having the ability to give up its own values, each individual is the only entity that has
its own value judgments.
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Value is not directly affected by changes in the social sphere, but directly. Rokeach says “If
values had not changed, individual and social change would not have been possible (1973). If
values had a completely changing nature, the continuity of society and the individual would
have become impossible. Indeed, the interaction between values and society becomes more
pronounced when it comes to “change“.
Communication technology, which is an important part of the economic / cultural
globalization process of the mass consumption and standardization society with the birth of
printing technology, enables the worldwide hegemony of commercial ideology, word and
action in interaction with the spread of scientific and technical knowledge, computerization
and transnational corporation (Schiller, 1989; byLull, 2001, p. 164). The development of
technology and the transformation of information in this direction, especially the limitation
of the world with mass media, the loss of intercultural boundaries and as a result of this has
led to the emergence of different lifestyles (Huyssen, 1994).In the 21st century, where war
and environmental problems and poverty have increased, as well as the advances brought by
science and technology as Havel says (1994), science and technology “destroyed life rather
than using it and using it, instead of using it. In addition to these, no solution was found for
economic, scientific and political values. The return of global values has been distanced
from their realities. Developments in science and technology, revealing modern societies that
are fond of material development, imposes that the key to happiness is a power gained with
material competence and knowledge (Lama, 2001). Walters explains this with the following
words (1995):
“It is a known fact that modern man lived in the age of crises. Signs of this in almost every
area; In the global wars of opposing ideologies and the natural and social turmoil created
by technology, it is also possible to see the rapid lifestyle that threatens human existence.
Peace is mentioned, but doubts, fear or anger prevail in social relations. We talk about
economic prosperity but swim in debt. Freedom is mentioned, but freedom is equated with
humanization. Equality is mentioned, but equality is perceived as the punishment of merit.
It is also clear that these irregularities will eventually become chaos. “

The Dalai Lama agrees with Walters. It is now argued that there is a complete return
towards extremism in which reality itself is questioned and that this is, in fact, chaos (Lama,
2001).This situation emerges as a crisis caused by devotion to values (Bauman, 2001).The
reason for all this is again gain and competition.
This chaos actually consists of shared or non-shared values. Social chaos is produced by
imposing, modifying or destroying the fundamental values of the individual, such as religion
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or political power, on the minorities, especially by imposing their own value judgments on
others. Values, which are the source of social life, have caused more and more individuals to
think only of themselves in the process of transition from traditional to modern. Therefore,
this state of the lonely and alienated individual is the chaos itself. Because the individual
becomes alienated, the individual begins to construct his / her own values and moves away
from society. In this case, the solution necessitates the discovery of universal and common
values that will make it easier to live together, given the fact that the impossibility of returning
to traditional values, with the redefinition of the unifying property of value. In line with
the measure of rational logical coherence, when the issue of value is considered from the
perspective of life and human, at least the conditions of existence of any value practice that
does not tend to eliminate the differences can be established in the public sphere. The only
thing to do in this case is to turn to the principles of rational-natural law. Non-instrumental,
egalitarian rationality within the framework and to turn to self-actualization values, alienation
and alienation is the solution to minimize the effect (Toku, 2002). Since the present values are
superior to date and time, they do not change, and people’s awareness or opinion about value
changes (Özlem, 2002). Nietzsche points out that the person who creates value has to create
new values, and to create new values, he must first criticize, destroy and re-evaluate existing
values. According to this view, the individual who creates value and lives according to these
values is accepted as a free individual (Özlem, 2002).

2. Cultural Images of the Digital Age
In every age, man is confronted with re-evaluating values, searching for or producing new
values, and there are different and similar value systems that each period, every culture, every
society possesses or carries within itself. These value systems are specific to the society to
which they belong and show what is important in that society (Kluchohn & Strodtbeck, 1961).
Therefore, the present time and conditions emerge as the factors that prepare the formation of
sovereign values. And it also affects other systems within the social system.
Every society has tried to create its own culture that makes it different from other societies.
Culture, as a continuum of being, plays a role in changing societies, transforming, informing
and integrating societies. If we examine the concept of culture under the main headings;
addition to the meaning of production and reproduction, it can be evaluated in terms of the
activities of literacy, idea, and art, mastery of general information and strengthening social
relations in the social context. (Cunbur, 1981).In the context of these elements, we can say
that by taking the formation of culture from human beings, it forms against the living spaces
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and nature, and especially it is accepted as a type of communication depending on knowledge
(Güvenç, 2015). There are unity and activity within the culture itself. This also ensures that
culture has the ability to regulate and influence society.
All realities that have been experienced in a given time and that will be experienced in
the future are shaped by people and depending on human knowledge. Therefore, all the gains
related to the existence of culture produce the process and quality of human evolution, and
as a result, culture and knowledge are mutually transforming each other (Yalçınkaya, 2016).
Based on the meaning of the concept of culture, it is seen that culture is a fact that transforms
and transforms based on knowledge. Therefore, as long as human beings and society exist
and produce knowledge, the culture will continue. Also, the concept of culture has developed
and changed with the transition from the classical period to the modern period and the postmodern period and has been moved beyond the boundaries that define it (Güzel, 2016).
Digitization, in its simplest terms, is education, culture, in short, the transfer of all materials
to the electronic environment and the access of these data to users via the Internet.In other
words, it is the transformed form of knowledge. This process is time-consuming and costly.
Besides, it has irrevocably transformed the nature of knowledge. It is as follows (Acun, 2008):
•

With digitalization, digital copies of information sources that can be used for a long
time can be produced.

•

Digital resources can be stored, searched and indexed.

•

Digital resources can be shared with the whole world.

•

These resources, which can be shared locally, nationally and globally, can be accessed
anywhere in the world without time and space limitations.

•

It facilitates the transfer of information to future generations.

Digitalization, which extends the dominant field of knowledge, has influenced the world
to a great extent with its philosophical, demographic and biocultural dimensions, not only in
representation but also in almost every field. The social reflections of successive innovations,
especially in the 2000s, have had a significant impact on culture and culture. In this context,
digital culture expresses a new cultural structure that is articulated in the current intensive
climate of technology. The cultural structure that emerges through digital tools or that emerges
as a result of the digitization of existing structures is reflected in all habits of individuals and
societies (Erdem, 2017). The fixed identities brought by social and economic status in society
are now being replaced by replaceable and purchasable identities dominated by the digital
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revolution. In online networks that provide the greatest support to this formation, individuals
have the chance to easily shape their identities in the way they want. The most important
element of digitalization in terms of identity is social media. Social media is a new place
where individuals display their identities as they wish (Güzel, 2016).Technology has begun
to change all known facts of knowledge-based culture. Cultural images are now transforming
into traditional environments instead of rapidly changing digital culture images.
The basic problems related to how to explain this concept with the concept of digital culture
are tried to be explained by two interconnected concepts. First, digital culture represents a
relative break with its predecessors, and secondly, the existence of digital technology has
revealed the existence of digital culture. First of all, the digital culture, which emerges in
the light of the latest technological developments and is determined to depend on the digital
structure, is distinctly different from the previous culture (Gere, 2008).
Digitization digitizes the existing culture that can be defined as the knowledge of the
world or creates a new digital culture in the digital environment. Both the digitalization of the
existing culture and the new digital culture accelerate the transformation of the masses and
societies. Since the 1970s, especially with the advances in image technology, the feeling of
being followed and recorded by someone every second of every moment has left individuals
vulnerable to technology (Kaplan & Ertürk, 2012, p. 9).With the digitalization brought about
by internet technology, individuals are becoming digital entities as well as culture. Moreover,
individuals are transforming into a new kind of produced image that spontaneously dissolves
and alienates. The entity field is defined as being visible. This process unintentionally transfers
individuals’ identities to digital culture’s own rules (Güzel, 2016). Individuals or actors, as
the author puts it, present themselves to the audience who have received the approval of the
society and, as expected, watched the showcase in certain patterns. Individuals who tend to
present their idealized identity perform these showcase presentations through social media. In
this way, their identities they want to show at the same time and in mass form, their photos,
world views, private lives, etc. that they think will get the most appreciation or viewers or
followers (Güzel, 2016).The sanctions of the visual-oriented digital culture are again made
up of digital values focused on the visual. In this case, the socio-cultural changes among the
individuals of this age to adapt to digital culture cause differences. The classification of these
changes is categorized under three main headings; digital natives, digital immigrants, and
digital hybrids.
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3. States of the Digital Individual: Indigenous, Immigrant and
Hybrid
With the development of technology and the age of the Internet easily adapting to societies,
the doors of a digital world have been opened for the human age; this has led to the emergence
of new concepts. It was Marc Prensky who first introduced the concepts of digital indigenous
and digital immigration. This concept emerged in 2000 and later, has a similar meaning in
essence, although it is defined differently by different researchers.
The digital indigenous concept is used for individuals who are born in an environment
where all kinds of technological opportunities exist and use these technological opportunities
most efficiently. Individuals who aren’t born in such a digital and technological environment
but have the tendency and necessity to use these tools are called digital immigrants (Arabacı
& Polat, 2013, p.13).
Digital natives are mostly students. The thinking styles and processes of students are quite
different from parents and teachers. Because they are in constant interaction with technology
from the moment they are born. Parents and teachers were introduced to technology later and
started to use it (Çukurbaşı and Işman, 2014, p. 29).Therefore, there are significant differences
between digital indigenous and digital immigrants.
These differences are also quite different from how digital natives seek, use and create
information. It is seen that digital hybrids can provide information needs such as new
generation young people who are dominant in technology after the birth of 1970 and can
write messages while listening to music at the same time. Also, digital hybrids do not give up
the printed material. Therefore, it is considered appropriate to call this group of people born
between 1970 and 1999 as digital hybrids. In this respect, digital hybrids do not and do not
resemble both digital natives and digital immigrants. Although they try to take advantage of
all the technological possibilities, they cannot use the technology competently like the digital
natives. Although they find the paper more intimate and sincere, they are not as resistant to
technology as digital immigrants. To summarize briefly, in the age of developing technology
and communication, digital natives were born in this age without the need to do anything, and
digital immigrants were unable to keep up with this later age and resisted. Digital hybrids,
on the other hand, emerge as the group that prepares or tries to prepare themselves for the
new era.
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4. On the Achievements/Losses of Digital Culture
As a source of the differentiation of societies that differ in terms of knowledge and
technology as productive and consumer societies, in societies where information and
technology are produced, social, economic, political, especially as a result of the cultural
industry realized within the dominant ideology, according to the conditions of these
commodities, (Oskay, 1993) and in industrial society, the recipients of all values produced
within the dominant ideology are also the recipients of the values presented.
The combination of all these elements prevented the existence of consumer societies as
subjects in all areas and under all kinds of competition conditions and made it necessary
to harmonize these societies in the field of values. Because values are made up of social
information and as a result of this, the individual or society creates information that changes
the field to perform a different and effective action (Doğan, 1995).
According to Toffler, it is information that initiates and accelerates social change (1981,
pp. 34-35). Information society, information sectors, such as the information age society,
political economy, and culture, including concepts that develop and transform emerged, the
production of objects rather than the production of information has become an important and
necessary state (Doğan, 1995, p. 197). Science as a product created or discovered by humans
is largely associated with technology (Inam, 20034).Just as the printing house achieved a mass
standardization through the exchange of cultural images and determined values in this way the
impact of images produced by the challenges of activities such as advertising, public relations
and marketing in today’s technology is increasingly replacing a mental judgment (Duverger,
1998). Because in this age when information becomes information, the world in our image
is being restructured (McLuhan & Povers, 2001, p. 157). Modernization has imposed the
divergence between traditional and modern values and can be achieved by having the objects
produced by the meaning criterion of life.
According to Erich Fromm, nowadays, human beings have become what they have.
Along with modernism, man is alienated against everything, including himself. This
situation has emerged as a lack of communication, narcissism, and selfishness by
strengthening these concepts as a value began to make (Bobaroglu, 2002).The modern
man of the West, who did not compromise his individualism, started to look for an escape
route instead of the values he deemed invalid and destroyed by the old (Scognamillo,
2003). In other words, the benefit-benefit mentality, everything except the person himself,
at the same time the other societies of societies as “other by making the individual
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believes that the center of life. However, in fact, the individual loses his / her own value
against objective values.
In modern societies, the individual is limited by institutions or rules, and in traditional
societies, the individual is limited by power and charisma (Doğan, 1995).According to
Inglehart (2001), there are two institutions that limit the individual and actually initiate the
modernization process: mass production and bureaucratic organizations.In modern industrial
societies, there are numerous production processes, institutions that centrally control people
and make standardization possible. In addition, technology was used as a war threat at the
end of the 20th century and natural disasters caused by damages to the environment caused
individuals’ belief in science to be shaken and alienated. This change, which derives its power
from emotions, has changed the current value systems and led to the transformation of religion
and tradition. This transformation that changes value systems through cultural change is
defined as postmodernism (Inglehart, 2001).Postmodernism or culture (Sarıbay, 1990), which
emerges from the reinterpretation of modernity, does not mean superiority against modernism,
but in fact, criticizes modernism and directs it.
Both traditional and modern values are shaped by “economic scarcity”. According to
this assumption, the individual primarily reflects the socio-economic environment in which
he lives (Inglehart 2001).The change in values and the economy affect each other mutually.

5. Conclusion
Throughout history, cultures have competed with each other to impose their own values
and goals on society under changing and evolving conditions. With the development of
technology and the transformation of the concept of information into informational, the
concept of time and space disappeared and as a result, a new culture emerged. Castells
explains this informational culture with the concept of the social network. According to him,
the network is composed of interconnected nodes, and although the social organization has
taken place at other times and in other places, technology provides the material basis that
spreads this structure to the whole society (Castells, 2013). Networks are structures that can
expand infinitely and integrate easily with new nodes. This situation is an extremely dynamic
and continuous structure of social networks open to innovations and global dimensions. From
a broader historical perspective, the network society, which represents qualitative change, also
represents the change between nature and culture. The major splits of the information age can
be listed as follows (Castells, 2013).
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•

First, the concept of labor is that it is falling apart between producers and displaceable
labor.

•

The second is the social exclusion of a significant proportion of individuals who are
ignored.

•

Finally, it is the separation of the capitalist logic of global networks of capital flows
and the human experience of workers’ lives.

Network society deeply affects not only the social and cultural structure but also the power
structure. Because cultural expressions, which are abstracted from history and geography, are
mostly transferred electronically, personalizing the concept of leadership within the media
system, and politics exist within the media system including computerized communication
networks. The political structure existing in the electricity-based media system is of great
importance for the objectives of political actors and political processes (Castells, 2013, p.
630).Even though the concept of social network primarily aims to change cultural movements
and social structure, it affects the power structure as well as affects every stage of society.
Therefore, unlike the previous cultural structure of digital culture, it has affected all areas of
society and has subjected all areas equally and voluntarily to digital culture.
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